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(I EER >4 7*)

Program Curriculum for Graduate Institute of Creativity and Technology-Product and
Media Design Program, FGU

(112) & & » F 352 3§ *
(Applicable to freshmen admitted in the 113th academic year)

114 # 17 14p & S8 JME28 5% 4= ket B € R E
113 #1277 11 p 4R £ ﬁiiiﬁl’mlmﬁﬁ)i% lakl‘mpﬁcﬁiiﬁgxiﬁi (3248 i i MR T 37)
114 # 1% 22p 1138 &A% 2Kk LE ¢UE
114 # 3% 12p 1135 & &% 7Rk L R €8
AeFAIBEBEZTRET S M L (F5HY)
Institute requirements for graduation: 34 Credits (Including 6 Credits from Thesis)
(1) H#ei 1385
Major Required Courses: 13 Credits
(2) BEEB 15845 (2 A3 mE8356545)
Major Elective Courses: 18 Credits
(3) #w=* 6 5~
Thesis: 6 Credits
2B_EE 2 [P ¥ i
o BB ¥ 2H g ST | Remarks
Course . . i . (Required : —
Course Name in Chinese Course Name in English . Credits| # & £ iy
Code /Elective)
Grades |Semester
CT-T01F= 5 = % Research Nethods '. 3 - L
Required
FIREFH A2 £4# 1 &(lopics on Creative and] = 3 B .
CT-T02 3 Technology Industries Required -
o1l o i ; e - !
CT-DO1|# = 2 (1) Research Analysis(I) Required 2 i
_ AR I : 2 _ -
CT-D02|# ~ 2 (11) Research Analysis (II) Required 2
CT-DO3|op 22 g = : i _ !
R AG Design Research Required 3 i
CT-D11|op =0 & 21 ¢ = Design Business Planning and E _ .
R ERED Investigation Elective 3 -
CT-DI3|2 o, g 2e=p 20 : € _
AR RTR Product Innovation Elective 3 s
CT-D15|g 2 1@ 2 ga = 53 Creative Theory and Design gz _ .
FIL TLim & 5 0% Workshop Elective 3 -
CT-D17|3g # = 2+ i i E 0 - F
LI Universal Design Elective 3 i
CT-D21|op 21 o pp=p2p . . .. iE 3 B .
Kt }I%F #n Design Literature Critique Flective 3
CT-D25\ & p LR A Advanced Design Integration| 3 - ¢




Elective

CT-D27|sy

Consumer Research and
Experience Design

iE 2
Elective

CT-D29

Brand Design Marketing

E 2
Elective

CT-D31

Human Factor Design Theory

g
Elective

CT-D33

Interactive Design

E 12
Elective

CT-DA41|;

Visual Style and Design
Cul ture

)
Elective

CT-D43|;

Visual Mark Research

E 2
Elective

CT-D53|4 -

Special Topics in lifestyle
design

)
Elective

CT-D59

Creative Culture Industries

E 2
Elective

CT-D79

Cultural and creative
interactive design Special
Topics

E 2
Elective
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Program Curriculum for Graduate Institute of Creativity and Technology-Product and
Media Design Program, FGU

(113) Bz g » BER4 §*
(Applicable to freshmen admitted in the 113th academic year)

114 # 17 14p & 52 JME2F 5% 4= hiied | € R E
113 #1277 11 p 4R £ ﬁiiiﬁl’mlmﬁﬁ)i% lakl‘mpﬁcﬁiiﬁgxiﬁi (3248 i i MR T 37)
114 # 1% 22p 1138 &A% 2Kk LE ¢UE
114 # 3% 12p 1135 & &% 7Rk L R €8
AeFAIBEBEZTRET S M L (F5HY)
Institute requirements for graduation: 34 Credits (Including 6 Credits from Thesis)
(4) LEei 1385
Major Required Courses: 13 Credits
(5) ZEEB 15 84 (2 A2 mEBT5065840)
Major Elective Courses: 18 Credits
(6) #w* 6~
Thesis: 6 Credits
2B_EE 2 [P ¥ i
o BB ¥ 2H g ST | Remarks
Course . . i . (Required : —
Course Name in Chinese Course Name in English . Credits| # & £ iy
Code /Elective)
Grades |Semester
CT-T01F= 5 = % Research Nethods '. 3 - L
Required
FIREFH A2 £4# 1 &(lopics on Creative and] = 3 B .
CT-T02 3 Technology Industries Required -
o1l o i ; e - !
CT-DO1|# = 2 (1) Research Analysis(I) Required 2 i
_ AR I : 2 _ -
CT-D02|# ~ 2 (11) Research Analysis (II) Required 2
CT-DO3|op 22 g = : i _ !
R AG Design Research Required 3 i
CT-D11|op =0 & 21 ¢ = Design Business Planning and E _ .
R ERED Investigation Elective 3 -
CT-DI3|2 o, g 2e=p 20 : € _
AR RTR Product Innovation Elective 3 s
CT-D15|g 2 1@ 2 ga = 53 Creative Theory and Design gz _ .
FIL TLim & 5 0% Workshop Elective 3 -
CT-D17|3g # = 2+ i i E 0 - F
LI Universal Design Elective 3 i
CT-D21|op 21 o pp=p2p . . .. iE 3 B .
Kt }I%F #n Design Literature Critique Flective 3
CT-D25\ & p LR A Advanced Design Integration| 3 - ¢




Elective

CT-D27|sy

Consumer Research and
Experience Design

iE 2
Elective

CT-D29

Brand Design Marketing

E 2
Elective

CT-D31

Human Factor Design Theory

g
Elective

CT-D33

Interactive Design

E 12
Elective

CT-DA41|;

Visual Style and Design
Cul ture

)
Elective

CT-D43|;

Visual Mark Research

E 2
Elective

CT-D53|4 -

Special Topics in lifestyle
design

)
Elective

CT-D59

Creative Culture Industries

E 2
Elective

CT-D79

Cultural and creative
interactive design Special
Topics

E 2
Elective




