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115 Academic Year Bachelor Program of Department of Product
and Media Design, FGU

(115) & & & » B 374 i§ * (Applicable to freshmen admitted in the 115th academic year)

114 £ 10 % 22 p 114 5 & R &2 S-S 5MRE 0% 25 A2t f §3RE 6

AABRIFIEL B LR ST 128800 ¢ §
Department requirements for graduation at least 128 Credits, including:
- U BRTERIZEL
General Education Course Program: 32 Credits
Z BSR4 E R
Interdisciplinary Course Program 24 Credits
k2338 KEB2UELS I T BEREA
Department requirements for major course: Required courses (OCredits ~ Elective courses (OCredits
)P B 3BE LS (i3 338L)
Core curriculum: 33 Credits ( Required courses 33 Credits )
CE)x)EEEB R (ZF-)
Specialized Elective curriculum ( Choose one - Elective courses 24 Credits )
(B EEBER (EB2084)
Specialized Elective curriculum (Elective courses (OCredits )
() FIRF &R ER205 4
Creative Product Design Program: 20 Credits
(=) FEHMRFTER20E L
Commercial Media Design Program: 20 Credits
(2) ¥4 522054
Design training program: 20 Credits
I~A 82 pdER 19584
Optional courses for self-selected subjects: 19Credits
SRR BEEART £
The courses of program are as listed below.

B s
sy e P L LA i3 # & | Year Level / -
LR S YU . . R N
Cati or Couﬁse Code Course Name in Course Name in  |(Required| #& Semester Rem;rks
gory Chinese English [Elective) |Credits| & & | £ #
Grades|Semester
Ny £
PAMD1001 |3 A#(-) Design Basis(l) 3 1 .
' Required First
i g PAMD1002 |3 A#(=) Design Basis(11) ) 3 1
; 2 ' Required Second
P g , Product and Media| ¢ .
% 3 PAMD2001 |A &£ 4483834 (-) _ 3 2| First
Design (1) Required 1rs
, Product and Media| N
PAMD2002 |A &£ 448334 (=) _ 3 2| Second
Design (11) Required econ




Seminar on design

=\

N

IV

-

PAMD2003 [ 33 _ . S 4
topics Required econ
Product and Media| % 4
PAMD3001 |2 &2 4%+ (2) _ o
Design (l11) Required 1rst
Product and Media| %
PAMD3002 | &£ 4883k (2 ) _ . -
Design (1V) Required
) Creative expression| & 2 N
PAMD3003 [ 3" 7% _ . S ;
technigues Required econ
Fundamental of| % i -
PAMD3004 |5 & ' g d
Photography Required econ
Thesis for Design| & 4
PAMDA4001 |33 % 42(-) _ Piret
Group(l) Required 1rs
Thesis for Design| & -
PAMDA4002 |33 % 42(-) _ Second
Group(1l) Required econ
- ” Model-making el +
PAMD1003 |2l /¥ (-) ' N
Workshop(I) Elective irst
E B s
PAMD1004 |3+ #® Design Drafting ' .
Elective First
£ i} ez i)
HESED
" , Model-making Eig N Prerequisi
PAMD1005 |#-3]#i7(=) . Second
e) Workshop(I1) Elective econd |ie Course:
§' Model
g 54 .
e ok esign (1)
£ Bl g "E: I e -
Y e 2P » , Principles of Color E i3
£ O 5 &5 |PAMDI1006 |¢ #/3H & k™ . Second
3’;’ % U ® Design Elective econ
3 D 1
5 % é 5 PAMD2004 | " 2 234 (= ) Computer-aided E i i,
3 % m £ z = -— ]
® S 3 * - ' design(1) Elective First
«Q
% ‘ modeling shape i 4
PAMD2006 |i& 3] * . P
design Elective irst
L3 FALT
gt ee 3t
: e s -~ | -
w iy Computer-aided g
PAMD2007 |& "a#f &% 3% 3 (2) , Second |Prereauisi
design(ll) Elective econ
te Course:
Computer-A
ided




Design (1)

Human Factors i3 N
PAMD2008 | * I3+ . S q
Design Elective econ
Eig N
PAMD2009 |¢ A3+ ackaging design
' packaging cesig Elective Second
e Religious diversity i3 I
PAMD3005 |7 % % =33 . .
design Elective irst
.l . |Product Design Case | £ -
PAMD3006 |f &% 3+ % bl . s d
Study Elective €con
, International Eig B
PAMD3007 |F*% 25K ) S d
LOHAS Design Elective €Ccon
Introduction to| ¥ R
PAMD1007 [ 3+ 1% ' First
Design Elective
Animation F g -
PAMD1009 |z ##° % 3% 3+ ' Second
Fundamentals Elective
H iy -
PAMD1010 |# iz »23K 3 Digital Sound Effect ' Second
Elective
., ' Creative expression| £ i -
PAMDI1011 [£]& # 472 7 7% ] . ' Second
techniques Practice |Elective
Q PAMD2011 |5 % ¥ Commercial E -
[P ok )
§ Photography Elective Second
2- [ Interactive ~ Media| ¥ 2 N
= % |PAMD2012 |I #45-A3K 3 . Pirst
s o Design Elective
=
2 Tj . _ |Digital Sound Effect| £ i R
& 21 |PAMD2013 |#cif »cik 3 F ix . First
= Practice Elective
< g
o # Digital  Ilustration .
S LR L E i3 0
2 PAMD2014 and Picture Book . First
3 + Elective
Design
Eig ;
PAMD3008 |& "3k 3+ Brand Design . First
Elective
Cross-media .
B i & AR 1 -
PAMD3009 integration marketing . Second
3+ Elective
design
3 _IVR/AR B
AT Ea i iy -
PAMD3010 Development
T i P Elective Second
Practice
® % |PAMD1012 |% " Computer Illustration| i % +

5




First

Elective
. Design Presentation| ¥ 2 +
PAMD1008 [ "4 ) ) First
Techniques Elective
ig ','4 -
PAMD1013 |# = # ik 3+ Digital Image Design , Second
Elective
.. . |Creative expression| i i3 -
PAMD1011 |41 & # & 3£ § 3% _ _ , Second
techniques Practice |Elective
o Visual ~Arts and| ¥ -
PAMD1014 |18 # &3+ : Second
Design Elective
EB )
PAMD2016 |~ &3+ Graphic Design _ First
Elective
E !
PAMD2017 |#K " ~L Design Psychology , First
Elective
. Fundamentals off &1 +
PAMD2005 |#¥% % : First
Photography Elective
E !
PAMD2018 |UI/UX 4 3+ |Interface Design , First
Elective
I Al New Media| £ -
PAMD2015 |Al AT45-1828 3+ _ . Second
Design Elective
. Material Experience| i 2 -
PAMD2010 |# F#5:K 3> _ , Second
Design Elective
R Universal and Caring| € )
PAMD3011 |3 * B33 : First
Design Elective
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Program Curriculum for Graduate Institute of Creativity and Technology-Product and
Media Design Program, FGU
(115) & g ~ 8374 i§ * (Applicable to freshmen admitted in the 115th academic year)

114 # 10" 22 p 14 B 2R A FEHMEE k% 2%
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Institute requirements for graduation: 34 Credits (Including 6 Credits from Thesis)

(1) Z%wi3 13 54
Major Required Courses: 13 Credits

(2) B¥EB 15 84 (72 AeHEERT
Major Elective Courses: 18 Credits

s6%4)

(3) %= 6 %4
Thesis: 6 Credits
o L L v \ garn | A
R iy B2 L (Required 55 #K Remarks
Course Code|Course Name in Chinese| Course Name in English JElective) Credits| # & 5
Grades |Semester
. & g
TECHS5TO1 |g= ENRE: Research Methods Requ;red 3 - 2+
TECH5TO2 [ # & £+ A ¥ Top%cs on Teghnology and| I% 5 _ R
;Z A 3 Design Industries Required
N g
TECHSDOL 1 < w28 (1) Research Analysis(I) Requ;red 2 - i
& 13
TECHSDO2p > 428 (11) Research Analysis (I1) Requ;red 2 - -
N g
TECH5DO03 |2 21 g £ Design Research Requ;red 3 - 4
TECHSD11 |op =1 & 21 v = Design Business Planning and E B ,
K ERED D Investigation Elective 3 -
20
TECHSD13|z =g 552k 2+ Product Innovation Eli‘]tive 3 - -
TECHS5D15|g) 2 1@ 24 ga = 53 Creative Theory and Design E _ ,
PIL T & 3 3% Workshop Elective 3 -
el
TECHSD17):g # 2 2+ Universal Design El:i‘]t/ive 3 - 4
TECH5D21 e }?&?‘;ﬂ‘—;{ﬁ Design Literature Critique Ele&c‘ltive 3 - -
. , el
TECHSD25 |5 p & 7 4+ |Advanced Design Integration El:i‘]t/ive 3 - 4




TECHED27 WP T s &M% (Consumer  Research  and| ##
2%t Experience Design Elective

TECHS5D29| v ng 2 21 (= . . Eig
Bl S Brand Design Marketing Elective

TECHS5D31| 4 wy=p 2t 432 : i
Fk A Human Factor Design Theory Elective

TECH5D33| % #; 2 21 . . F ]
3 K3 Interactive Design Elective

TECH5D41* T b 223K 3 < [Visual Style and Design| £
it Culture Elective

TECH5D43 |5 4 54 gt g = - £
AR PR Visual Mark Research Elective

TECHSDS3 |4 o sy 4 =p 21 ax2p  [obecial Topics in lifestyle| &1
2R AR design Elective

N L =2 W oo e - . f;vgl/’;
TECH5D59| ® * A1 R A £ % |Creative Culture Industries Elective

Cultural and  creative _—

TECHED79| = £]F 3K - 4F#% |interactive design Special =Y
Topics Elective




